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When it comes to some of  your products, 
services and campaigns, there will be 
times when you’ll need to provide a lot of  
information. To keep your members/readers 
engaged, it’s a good idea to break it up, 
making it more interesting, digestible and 
visually appealing.

It’s important to use short paragraphs and 
bulleted lists to present the most important 
information rather than bury it in a long 
paragraph. If  copy is presented in a long 
block, people will not read it and you will have 
lost a potential transaction or member.

A page layout strategy we recommend includes: 

Using a captivating headline or tag line

This is what will get and keep the interest of  
your members/readers. They are attention-
grabbers that should:

•	 identify the problem of  your target audience

•	 wow them with the solution (your CU’s 
product/service)

•	 allow “scanners” to get the story quickly and 
draw them into the body of  your copy

Write an opening paragraph

Write 3 – 5 sentences that get right to the 
heart of  the subject, keeping in mind the 
conversational tone recommended above.

Provide a bulleted list

To create a sense of  flow and avoid over-
informing, provide a list of  features/benefits, 
etc. of  the product or service you are 
writing about. Depending on the amount of  
information you need to communicate, you 
may need to use more than one bulleted list. 
People won’t read more than 5 – 6 items in 
a list, so if  you find yourself  with 20 bulleted 
points, break them up into logical groupings 
and make them easy to scan. 

Add quotes, images and/or photos

This adds interest and provides a powerful 
opportunity to draw the eye to important 
information. To be most effective, it’s crucial 
to work with your graphic designer on these 
particular elements on a web page.

Write a closing paragraph

In 3 – 5 sentences, sum up the benefits of  the 
product or service in a way that moves the 
member/reader closer to action.

Provide a call to action

Offer several different methods of  getting in 
touch with you, in bulleted form (telephone, 
email, online enrollment form, branch 
information, etc.)

Break it up—the art and science of  copy and layout

AB
CD

E FGH I J K LMNO P Q R S T U
V

W
X
Y
Z

A B C
D E

F
G
H

I J K
LMNO

PQ
R
S

T
U

V
WXYZ

a division of webtech inc.


